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> Methodology

Telephone survey of 624 BC adults 18 years of
age or over

Households with children under the 19 years of
age identified.

Margin of error on total sample: +/-4%,
19 times out of 20

Interviews conducted April 5 to 12, 2005



M 7 1
" edB
g j._.?)r
MUSTEL GROUP
T ESEARCH

MARK

» Per Cent Have Difficulty Making

Arrangements for Child Care

Total with children under 24
years

34%

Women 43%

Men 25%
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» Agreement That There Should be Standards to Ensure

Safe and Stimulating Learning and Care

Agree 95%

B Strongly agree 8 Somewhat agree
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» Employed Outside the Home Full-Time or

Part-Time

i 6\:)?;
40% 1
Full-time 45%
Part-time 15%
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» Consider Workplace a Family Friendly Environment

- Among Those Working w/ Children

Yes 58%
No 42%
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» Per Cent Consider Themselves Mentor
to Female 10-18 yrs
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» Frequency of Discussions on Social Issues

Women Men
Body image 74% 49%
Healthy relationships 69% 54%
Social rgspgnsibility or _E _ 57%
community involvement
Relationship violence 41% E

& More than once
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> Barriers that Prevent Discussions

She is not comfortable discussing

No time

Her self esteem or lack of confidence

I am not comfortable discussing

No opportunity/ don't see her that often/ distance factor

Her parents would/ might object/ it's a parental responsibility

Miscellaneous reasons

Too young

None/ no barriers 55% o
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» Concern About Children’s Use of Internet

Concerned

Bl Very concerned B Somewhat concerned
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» How Monitor Children’s Use of On-line

Services

Sit with them/ stay in the room 51%
Talk with them about dangers

Blocking/ parental control software

Check history/ log of visited sites

Limit/ restrict time on computer

No computer/ internet access in home

Don't allow them to go to sites with ‘chat rooms’

Don't let them use internet

No particular ways/ don't know

11
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> Activities of Female Children After School

Sports/ activity lessons 48%
Homework

Spend time with friends

Watch TV

Spend time on computer/ internet

Music lessons

Play

Music lessons

School club/ non-sports school based activity
Chores/ housework

Job

Shopping

Miscellaneous

None

12
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> Demographics

Total
Interviews
(624)
%

Gender

Male 49

Female 51
Age

18-34 years 29

35-54 years 41

55 years of better 30
Region

GVRD 51

Capital Region 9

Balance Vancouver Island/ South Coast 11

Southern Interior 21

Northern Interior 8
Children in Household

Children under 14 years 27 13

Children 14-18 years 11
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