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Bonk, Reijo Ruotsalainen and Harry Dick, 
who played for the Vancouver Canucks from 
1952–1955 in the WHL).

If mainstream reporters are the nerds in 
the front row of class dutifully taking notes, 
bloggers like Halford and Brough are the guys 
in the back of the class making smart-ass 
remarks and fart noises with their armpits. 
They’re more than willing to take the piss out 
of NHL stars and the media, including their 
colleagues at The Province. Earlier this year, 
the pair wrote a post about a supposed spat 
between Province columnists Tony Gallagher 
and Ed Willes. Halford and Brough also took 
a few shots at radio personality David Pratt 
after he was fired as a Province columnist 
due to plagiarism. 

Such irreverence doesn’t sit well with 
some media members who believe that blog-
gers fail to provide any real insight since they 
don’t have the kind of access that media mem-
bers do. Mainstream reporters, so the theory 
goes, are there to act as middlemen between 
sports teams and fans, dutifully passing on 
whatever player and management says to 
their audience. Such access should also pro-
vide insight and perspective that the average 
fan lacks. Of course, it can also create a sense 
of privilege that isolates them from how fans 
experience the game. 

In a way, the Kurtenblog proves that ac-
cess isn’t all it’s cracked up to be. Their analy-
sis of the Canucks is often just as thoughtful 
and informative as many sports pundits and 
they have the freedom to make jokes about 
Roberto Luongo’s haircut or anything else 
that fans talk about while watching the game 
with their buddies. Reading their blog sure 
beats listening to many self-serious media 
members who treat each Canucks game as 
if it was as important as the Battle of Vimy 
Ridge. 

As for access, the Canucks repeatedly 
have denied Halford and Brough’s requests 
for press passes. In a way, the Canucks might 
be doing them a favour. Sure, it would be cool 
for them to sit in the press box and enjoy free 
popcorn and soda like other media members. 
But not having access to players or manage-
ment means they don’t have to worry about 
saying the wrong thing and having that ac-
cess taken away from them. 

“We don’t worry about much,” says Hal-
ford. 

Adds Brough: “We’ve got free reign and a 
big platform.” vlm
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PEOPLE ARE THINKING Evi  Mustel

What’s eating you?
The saying is, “You are what you eat” (think about that as you dive into your turkey and 
pumpkin pie this Thanksgiving), but when looking at food trends, it seems that we eat 
what we are. Eating habits are greatly influenced by our age, lifestyle, health, income, 
ethnicity and attitudes. 

The most important driver of trends is demographics. As a population, we are becoming 
older and more ethnically diverse. Household sizes are shrinking and more women are 

working, yet still doing the majority of meal planning. Some of the food trends emerging from these shifts are:
Convenience is more important than ever. We have more money and less time to devote to meal-related 

chores. When convenience foods were first introduced, we were willing to accept lower quality and substandard 
taste. But today, our demands are more sophisticated with freshly 
cooked deli sections in grocery stores being as popular as the 
trendy restaurant down the street.

“Dashboard dining” as well as eating at your desk has given 
rise to single serving, portable foods allowing you to eat wherever 
you are. Mini meals and snacks are also gaining popularity as we 
change our eating habits from three meals a day to eating several 

smaller meals throughout the day. As a result, convenient, 
nutritious snacks like energy bars and sports drinks are in 

demand.
The safety of our food has become a cause 

for concern, placing greater trust in locally grown and 
produced products than imports. A CanWest News poll 

showed that 60 per cent of Canadians have very little or no 
confidence in the safety of food imported from Asia and Africa. 

The “100-Mile” diet is gaining momentum, with concern about 
the environmental impact of transporting products 
(“food miles”) being an added reason for supporting 
local producers. Over half (55 per cent) of British 
Columbians in a Mustel Group poll reported to be 
increasing their consumption of local products, 
with campaigns such as “Get Local” and “Eat B.C.” 
and groups like Farm Folk/City Folk growing in 
recognition.

Organic products, once only found in 
specialty food stores, now are mainstream and 
available in all supermarkets, with B.C. being the 
Mecca for organic farms. 

Reduced carb diets are continuing to be 
popular. A Mustel Group poll showed that 32 per 

cent have reduced their intake of carbs over the past five years (only 8 per cent have increased). Other health 
trends include concern about fats, specifically transfats with 61 per cent reporting to be reducing the latter. And 
interest in any weight-loss products continues to grow, along with our mounting obesity rates.

Other foods that are “out” include red meat (45 per cent eating less), ice cream, eggs, and sugar. Foods that 
are ‘in”: chicken, tofu, tea, yoghurt, ethnic foods and wine.

We think of trends as something that takes place only in the world of fashion and consumer goods. 
Nevertheless, eating habits are undergoing significant changes as well these days. Our appetites, like our 
population, are changing. vlm

Evi Mustel is principal of Mustel Group <mustelgroup.com>, a leading market and opinion research firm in 
Western Canada. Ill
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Changing food habits
	 Increasing	 Decreasing
	 consumption	 consumption

Local products	 55%	 2%
Organic products	 43%	 1%
Bottled water	 28%	 18%
Transfats	 4%	 61%
Overall fats	 5%	 56%
Red meat	 5%	 45%
Carbohydrates	 8%	 32%

Source: Mustel Group (500 BC adults)
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