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> Increase In Sustainable Developments

= New urban design based on sustainable
principles

e Increased density and mixed uses

= Retail and services accessible by foot or public
transit

e Consumers encouraged to reduce use of
vehicles for shopping
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» Average Number of Visits Per Month

Street shopping

Dec '04 6.4 times

Nov '05 6.2 times
Shopping Mall
Dec '04 4.4 times

Nov '05 4.3 times
Large Format Retailers
Dec '04 2.4 times

Nov '0O5 2.4 times
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> Who Is Street Shopping

(Average # of Visits/ Month)

City of Vancouver
North Shore

Coqg/ Poco/ East
Burnaby/ New West
Richmond

Surrey/ Delta/ Langley
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» Average Monthly Shopping Visits by Men vs

Men Women
Street shopping 6.5 :5.8
Mall shopping 3.8 :4.7
Large retail format 2.6 DZ.Z

Total shopping visits 12.9 _12.7
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» Prefer Street Shopping or Enclosed Malls

Total

Gender

Males

Females

O Malls O Street O No preference
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» Prefer Street Shopping or Enclosed Malls

Age

18 to 34 years
35 to 54 years
55 years plus
Children

Yes

No

E Malls O Street & No preference
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» Consumers Reducing Usage of Vehicles

e Increase In gas prices
e Increase In traffic congestion

e Expansion of public transit and community
pass programs

e Concern about environment
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> Impact of Gas Prices on Habits

Have you done any of the following in the last
few months due to the increased cost of
gasoline and diesel:

Reduce the amount of driving in an 50%
average week
Thought about switching to a more 38%
fuel efficient vehicle

Altered summer vacation plans to

. 27%
reduced driving 0

Switched to a more fuel efficient

16%
vehicle '
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»>» Community Activism High

e Impacting type of retail development
e Distrust in developers, planners and politicians

e Evident in cities and communities throughout
BC
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» “Taking Care of Me”

Doing home
improvements
or decorating

Buying books

Bl More often & Same
O Less often & No opinion
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Changes in Diet/Health Concerns Compared to 5 Years

>

AQO

Watching in-take of carbs 36%

~

Watching in-take of transfat 50%

1 1
! !

Eating organic 35% L7 (LY

Eating ethnic food 35%

ENJ

B Concerned more
0 Same

O Concerned Less
C No opinion
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Changes in Health Concerns Compared to 5 Years

>

Ago-cont’d

Worring about germs/
cleanliness of public
washrooms

B More concerned
B Same

O Less concerned
O No opinion

13



MUSTEL GROUP
MARKET RESEARCH

> Internet Shopping Overstated

e On-line purchases still small proportion
of retail sales

e Use Internet for research, not to buy In
most categories
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» Percentage On-Line Shopping

Total

Dec '04 22%

Oct '05 21%

Gender

Males

Dec '04 24%

Nov '05 27%
Females

Dec '04

Nov '05
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» Percentage On-Line Shopping

Age

18 to 34 years
Dec '04 28%
Nov '05 27%

35 to 54 years

Dec '04 3%

Nov '05 25%

2

55 years plus

Dec '04 11%
6%

Nov '05
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» Political Mood/Trends

e \/oter ADD

e | ess concerned about tax reduction

17



MUSTEL GROUP

MARKET RESEARCH

» Use of Budget Surpluses

Reinvest in such services as 62%
health care and education

Use the surplus to reduce the 2504
debt

Reduce taxes 12%

Don't know | 1%



Thanks. Any questions?
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